Market Vitals” criteria:
1. Data is realistic for a one-manager market to collect, given other duties and limited resources; 
2. Data is meaningful and presents market in most generous way; and 
3. Data can be aggregated with other markets by city, county or state. 

“

	 
	MARKET VITAL statistic
	DEFINITION

	1
	Visitor Count
	Total # of visitors, of all ages, who come to market during market hours per season.

	2
	Total Vendor Sales
	Total reported sales from all vendors per season. 

	3
	Total Farm Sales
	Total reported sales from farm vendors* per season. 

	4
	Total # of Vendors
	Total # of all vendors/season who have sold at the market at least once during the season

	5
	Total # of Farm Vendors
	Total # of all farms* /season who have sold at the market at least once during the season.

	6
	Total "Vendor Days" for the Season
	Number of vendors selling on each market day, totaled for the season

	7
	Total "Farmer-Vendor Days" for the Season
	Number of farmers-vendors* selling on each market day, totaled for the season

	8
	Market Staff
	Total # of jobs and hours worked per season for staff (including anyone paid by market): 

	
	
	a. Full-time, year round staff

	
	
	b. Part-time, year round staff

	
	
	c. Full-time, seasonal staff

	
	
	d. Part-time, seasonal staff

	9
	Market Volunteers
	# of individual volunteers per season (even if only volunteered one day) AND total volunteer hours per season

	10
	EBT $
	Total SNAP dollars redeemed at the market (per definition)

	11
	FMNP: WIC & Senior
	Farmers Market Nutrition Program dollars redeemed at market for the season (per state definition)

	12
	Food Bank Donations
	Total pounds donated to food bank(s) by market per market season



* Following the WSFMA Roots Guidelines and vendor categories
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